
5 Days to a Complete Website Challenge Day 2 Resources 

Copywriting Information

Home Page Structure

Your home page is an overview of yourself, your business, and your 
customers. The information on this page should be structured in a way to 
naturally induce curiosity and compel the reader to continue reading.

The way to do that is by structuring the page in a specific order. The order 
of the content is listed below. 

The BIG IDEA - who you are, what you do, and who you do it for

The PROBLEM your ideal client is suffering from (and directly pertaining 
to the solution you provide). Be sure to include the painful emotions that 
this problem causes, any peripheral problems that also may exist simply 
because the initial problem exists, and what it means to your client to 
have that problem.

The ASPIRATIONS of your ideal client. If the problem they’re 
experiencing is the worst-case scenario, the solution you offer creates the 
best-case scenario. Again, include the positive emotions that the solution 
would make possible, the peripheral areas of life or work that would 
improve as a result of this problem being solved, and what it would mean 
to your client to have this problem solved.

A STORY that relates to the problem and solution. This could be a story of 
something that happened to you. It could be a story of a client you worked 
with who struggled with the problem and found your solution to be the 
resolution they were looking for.



OFFER that change to your reader. This is where you draw a line between 
what you do and how it can help them specifically. You can do this by 
talking about how to get in touch with you, listing the services you offer, or 
telling them how to take the next step with you.

About Page Structure

Your “About” page should be much more about your customers and much 
less about you. The biggest question your potential customers are asking as 
they’re viewing your website is “What’s in it for me?”

If you only talk about yourself, especially at the top of your “About” page, 
you’ll lose their interest quickly.

At the top of your “About” page, take the opportunity to expand upon what 
you do. Offer more details about what it’s like to work with you, other 
people you’ve helped (and the ways you’ve helped them), and how you 
intend to help your reader.

At the bottom of the page, you can tell your reader relevant information 
that gives you the authority to be offering the solution(s) you do. 

Be sure to give a call to action at the bottom of the page for anyone who has 
read through it and wants to move forward with you.

Work With Me Page Structure

This is the page where you add lots of detail about the work you do. Put 
yourself in the shoes of someone who is looking for information about 
something. 

You want to know how much is offered, when it happens, where it happens, 
how it happens, etc. 



Be sure to offer as much detail about each service you provide as you can. 
Let your reader imagine themselves working with you. What it will feel like 
to finally be working toward a solution to their problem.

If you list the features of what you offer, make sure to indicate what benefit 
that feature provides. (Our brains can’t make that connection ourselves, so 
you need to directly make the connection for them.)

For instance, your feature descriptions should follow this formula: 

You’ll get        (feature)             , so you can        (benefit)         and not have to 
    (detriment of not having this benefit)      . 

Again, you’ll want to make sure you remember to give your reader 
instructions on what to do if they’re interested in working with you. (E.g. 
Click here to send me an email, fill out this form, etc.)

Contact Page Structure

This is your invitation for someone to reach out to you. This page is quite 
simple and should just contain a header, a message about how to contact 
you and when to expect to hear back, and a way to contact you (via email or 
a form).

*Testimonials are very powerful and you should include them as much as 
possible. There’s no tried-and-true placement of them that makes a big 
difference, so just place them throughout your site. The more of them you 
have, the better!


